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Tradeoffs



Complete Streets…

▪ Is a process

▪ Balances modes

▪ Provides reasonable accommodation

▪ Creates Complete Networks

▪ Is sensitive to context

▪ Different streets with different functions

Complete Streets…
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What is a Street Typology?

▪ Collection of common street designs

▪ Design and space allocation priorities

▪ Based on context, modal priorities, 

and character

▪ Does not replace functional 

classification

▪ Flexible and aspirational
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Why a Street Typology?

▪ Consistent vision

▪ Streamline design

▪ Set expectations

▪ Priorities in constrained ROW/budget

▪ Flexibility and clarity
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What will the street typology include?

Design Parameters:

▪ Mode priority

▪ Design speed

▪ Priority of curb use

▪ General widths (sidewalks, lanes)

▪ Medians (allowed / required / optional)

▪ Etc.

Compatibility and priority for 

elements in constrained corridors, 

including green infrastructure.



Engagement 
Approach

Goals

▪ Start early

▪ Identify community priorities 

to shape the project

▪ Be equity-centered and 

inclusive



Methods
• Project Marketing

• Project Website

• Online Surveys

• Interactive Map

General

• Focus Groups (meet multiple times)

• Surveys

Targeted

• Briefings 

• Workshop

Committees



Timeline

Phase 1: Fall 2020 through Winter 2021

Data Assembly & Analysis | Engagement Strategy | Identify Priorities | Process

Phase 2: Spring 2021 through Fall 2021

Framework | Hierarchy & Typologies | Online Update | Seek Interim Feedback

Phase 3: Fall 2021 through Spring 2022

Testing & Review Engagement | Cost Analysis | Processes | Document Preparation


