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Our survey goals
• What are urban landowners’ perceived benefits and 

concerns about the trees on their properties?

• Who do landowners prefer and trust for 
information about tree care?

• Who intends to do desirable urban forestry 
behaviors in the future, and what factors best predict 
their action?



Who did we survey?

• Four urban areas: 
Green Bay, Madison, 
Milwaukee, Wausau

• 6,000 urban residential
landowners

• Samples pulled for the 
city limits and
suburban areas (U.S. 
Census Bureau defined 
urban boundaries)



Who responded?

524 respondents in Madison urban 
area

Our results focus on:

• 411 single family homeowners       
(78% of the Madison respondents)

• who live in their home full-time or 
seasonally

• who do not rent their property
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Landowners’ top 5 benefits from the trees on 
their property:

Tree benefits



Tree concerns
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Sources of information
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How do you prefer to receive information 
about the care of your trees/grass/shrubs?



Sources of information
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Who do you trust and who have you talked with in the past year for 
information or advice about caring for your trees and green space?



Tree care behavior

Which practices are homeowners likely to complete on 
their property in the next 5 years? (Madison)

53%

38%

6%

20%

26%

6%

28%

37%

88%

0% 20% 40% 60% 80% 100%

Remove whole trees

Plant trees

Prune trees

Unlikely Undecided Likely



Tree care behavior
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People with larger properties report a greater 
intention to plant trees
(1= Extremely unlikely, 5 = Extremely likely)

Letters denote 
significant 
differences at 
p<.05 level.
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Next step? Testing tree 
care outreach strategies.

Read more about Wisconsin’s survey methods, results 

and social marketing insights at: 

www.forestryinsights.org/urban-forestry



Action: Call an arborist



Method: 4 Facebook ads

Pruning: Gain and loss frames



Method: 4 Facebook ads

Planting – Gain and Loss Frames



Results:

• In total, 2,791 people statewide clicked on 
an ad link at a cost of $1.62 per click.

• Women and older people (55+) were the 
most likely to click on the ads.

• Loss frames related to preventing or avoiding 
problems were the best performing ads, both 
in terms of total link clicks and cost per click 
through  

• 3 of the 4 communities tested (Green Bay, 
Madison, Wausau) showed messages related 
to pruning with a loss frame (property 
damage) were the most compelling.



Results:



Outreach Recommendations:

• Interpersonal communication most preferred 
way to to learn about urban tree care

• Private companies and personal networks are 
generally most trusted than government for 
information about urban tree care. Empower 
private sector and community opinion leaders to 
share your message.

• Social media and Internet also ranked high. 
Build online community and use targeted 
messaging

• Lead with messages most likely to resonate, 
such as beautification, shade/cooling, air quality 
and neighborhood improvement

• Address landowners concerns about property 
damage




