
Social Media and the City 



Social Media and Smartphone Usage 



Elevated Use of Smart Phones in Certain 
Communities  

 

 Those with low household incomes and levels of educational attainment — Some 

13% of Americans with an annual household income of less than $30,000 per year are smartphone-dependent. 

Just 1% of Americans from households earning more than $75,000 per year rely on their smartphones to a 

similar degree for online access. 

 Non-whites — 12% of African Americans and 13% of Latinos are smartphone-dependent, compared with 4% 

of whites. 

Pew Research Center, 2015. 

 



Why social media? 

Community Connections: Sharing out community events 
Communications: Able to communicate info to a larger audience 
Social Media: New way of civic engagement/more accessible city 

government (bringing internet access to low income neighborhoods), the 
ability to create two-way communication (another avenue to have voices 
heard by the city, public meetings can be exclusionary: where meetings 
are held, times of meetings, who can actually comes to meeting), 
enhancing ability to engage with public 

 



Effective Uses of Social Media 

Seattle RSJ I: https :/ / www.facebook.com/ SeattleRacialEquity/  

Seattle Council: https :/ / www.facebook.com/ seattlecouncil 

City of Minneapolis : https :/ / www.facebook.com/ cityofminneapolis /  

Center for Socia l Inclus ion: 
https :/ / www.facebook.com/ centerforsocialinclus ion/  

https://www.facebook.com/SeattleRacialEquity/�
https://www.facebook.com/seattlecouncil�

	Social Media and the City
	Social Media and Smartphone Usage
	Elevated Use of Smart Phones in Certain Communities
	Why social media?
	Effective Uses of Social Media

