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Projected Music Industry Revenue in 2030

e “Music is Everywhere... it

LIVE MUSIC must be considered in

B S land use, regeneration,
338B RECORDED i tourism, education and

| economic-development
PUBLISHING ( 8“ B policies.”

o Shain Shapiro, Sound
Diplomacy, in
11 Sep 2019




Nashville’s Economic Drivers

Number of johs Economic impact

O Health Care 250,000 $38.8 billion
S am sme
e Music &Fntertainment 60000 $iobilon
Sourc: Nshille 2018 Regond Exooric Devpment Gaide.

https://www.frbatlanta.org/economy-matters/regional-
economics/2018/08/28/nashville-tourism-singing-a-happy-tune




CENTRAL IOWA MUSIC

ECOMONY STUDY
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What about
> Bars?

> Music venue?
> Restaurants?
> Hotels?




Music Strategy Primer
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Building the Madison Area Music Ecosysterm & Music Hub




MU‘SIC CITY

ff’ MUSIC RECOVERY FRAMEWORK

Presented by\Sound Diplomacy and the
Greater Madison Music City Project
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Economl_(_:___l___rn pg_q_t__Assessment 5.791 jobs, generated &

] ; supported by the music
Dane County’s music ecosystem sector, which accounted
was responsible for generating for 1.86% of employment
$636 million and a Gross Value in the county. Earnings

S Added (GVA) of 5428 milligp to //'/ \\\\ totaled $218 million.

" thelocal economy. g
---------------- B indireet —----" " et
M Direct

525

350

Million USD

3,000

175 1,500

Qutput Compensation GVA Employment



Economic Impact
Assessment

ANNUAL AVERAGE INCOME BY RACE

560,000

B White
M EBlack
W Asian $50.493

545,000

530,000 351867

$16.000
SISA485 Y sna7s

50
Music Ecosystem Rest of the Economy

Source: American Community Survey 2015-2019, Sound Diplomacy Research.
Developed by: Sound Diplomacy

White-identified workers earn 122%
more than Black / African-Americans
and 136% more than Asian workers.
In the rest of the economy, White
workers earn 58% more than Black /
African - Americans and 19% more
than Asian workers.




Economic Impact Assessment — Indirect Impact

Information

Arts, entertainment, & recreation

Food services and drinking places %

Retail trade
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Durable goods manufacturing 5%

Other industries 19%
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Click to
Read

Report

Music & Entertainment 20

Task Force on Equity in
18 AN

N

Iﬁﬁiﬁill
1. Identification of the root causes Police
3. Recommend long-term
and short-term strategies
Trans-
: . portation

and timelines B
Task force would address equity in Madison's
music scene

Explore best practices /
4. Analysis of costs, revenues,
ABIGAIL BECKER | The Capital Times | abecker@madison.com | @abecker_4 Feb 16, 2017


https://drive.google.com/file/d/16MIYCLjS1U7Kv5ndM3BbYFwu0lwJxrJf/view?usp=sharing

Recommendations — Zoning & Planning
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Recommendations — Licensing & Regulation
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Recommendations — Marketing & Tourism
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Recommendations — Music Education
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Recommendations — Economic Development
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Greater Madison Music City /55
Objectives

1. Create more equitable work conditions for music artists and professionals,
which contributes to the economic viability of the area

DIPLOMACY

2. View arts sectors and the music ecosystem as valuable assets to the economy

3. Cultivate partnerships between venues, promoters, artists, and other business
owners

4. Diversify cultural offerings in Madison by encouraging and incentivizing new
businesses, artists, and cultural organizations

5. Create opportunities for underrepresented businesses and business owners,
artists, organizations, and genres

6. Attract tourists and people of different demographics to Madison by
expanding the realm of events and activities that they can participate in

7. Cultivate a thriving music ecosystem through collaborative partnerships and
strengthened relationships

8. Ease the path of access for those wishing to participate in the music
ecosystem by allowing them an easily accessible platform to find goods and
services and promote themselves

9. Create a welcoming atmosphere and community
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Economic Impact

Artist Relations & Equity
Tourism Music Hub
Business connection &
Partnerships

WP

Shain Shapiro Kate Durio
Consultant US Rep
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KAREN REECE & ROB FRANKLIN
TEAM LEADS
Urban Community Arts Network (UCAN)

CAROLE SHAEFFER KARIN WOLF ANGELA PUERTA MARK FRAIRE DAVID BOYD TYLER BRUNSELL

Vice President of Program Administrator City Planner Director IndieTuneUp Musician, Admin Asst
Business Development  Madison Arts Commission City of Madison Dane Arts Supa Friends/UCAN

Friede & Associates







Implementation Budget

Personnel
Greater Madison Cultural Officer* S 75,000 . .
Community Arts Liaison* S 60,000 2023 Conflrmed SUppOft.
[[GMMC Project Managert® |5 50,000 || City of Madison Room Tax - $25,000
Administrative Support** S 25,000 .
e Ty TateS0%) %750 National Endowment of the Arts Grant
Fringe (**Community rate - 10%) S 7,500 _ S'I 2 500
SUBTOTAL| S 285,000 !
"[Community Voices
Subject Matter Expert Honoraria S 20,000 .
Community Engagement s 25,000 We request $100,000 from Economic
Committee Support Stipends $ 10,000 Development for implementation.
SUBTOTAL| S 55,000
Operations
Public Awareness (ads, posters, etc.) S 10,000

| Mad Lit S 100,000 I

SUBTOTAL| S 120,000

Total Direct Costs S 460,000
Indirects (5%) S 23,000
GRAND TOTAL| $ 483,000










