
GREATER MADISON MUSIC BRAND



ENGAGEMENT

▪ Artists and Musicians 

▪ Venues and Promoters 

▪ Community and Cultural 

▪ Organizers and Partners 

▪ Residents and Visitors

▪ Regional Partners 



SURVEY DEMOGRAPHIC 
BREADTH

HERO’S JOURNEY WORKSHOP

1 2 . 4 %  H I S PA N I C  

9 . 8 7 %  S E L F - D E S C R I B E D  –  M O S T LY  B I R A C I A L  

7 . 2 4 %  B L A C K  

5 . 1 6 %  R E S I D I N G  O U T S I D E  D A N E  C O U N T Y



SURVEY DISTRIBUTION

▪ Publication of the survey link on the City of Madison website 

▪ Promotion through the City of Madison social media channels

▪ Distribution via a press release developed by The Creative 
Company and issued by the City of Madison 

▪ Coverage by local media outlets, including Public Technologies 
(PUBT), Madison Reporter, and Madison365 

▪ Promotion through The Creative Company’s social media 
channels 

▪ Additional sharing within the local music community, including 
a Madison-focused music group by a local musician involved in 
the project.



MUSIC BRAND -  4  PILLARS

1 . B U I L T  W I T H  &  F O R  G R E AT E R  

M A D I S O N ’ S  M U S I C  S C E N E

2 . M A N Y  S O U N D S  S E E N  &  H E A R D  A C R O S S  

M A N Y  S C E N E S

3 . M U S I C  B E L O N G S  T O  E V E R Y O N E  

4 . E X P E R I E N C E  M U S I C  T H AT ’ S  

E Q U I TA B L E ,  W O R T H W H I L E ,  A N D  

H U M A N



REGIONAL MUSIC BRAND GOALS

Increase awareness and discoverability of all of Greater Madison’s music experiences Increase

Support year-round music and cultural tourism Support

Encourage music exploration beyond major events Encourage

Strengthen connections between visitors and local communities Strengthen

Elevate the region’s identity as a place where music is part of daily life Elevate

Unify the entire Greater Madison music ecosystem and foster strong relationshipsUnify



NEXT STEPS

▪ C O N S U L TAT I O N  O N  V I S U A L  I D E N T I T Y  A N D  
B R A N D  T O O L K I T

▪ P U B L I C  T E S T I N G  A N D  VA L I D AT I O N  O F  T H E  
B R A N D

▪ B R A N D  L A U N C H  A N D  R O L L O U T

▪ B R A N D  A D O P T I O N  A N D  O N G O I N G  U S E



THANK YOU

Angela Puerta

apuerta@cityofmadison.com
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