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To:  Members of the Madison Alcohol License Review Committee

From: Susan Crowley, Director, PACE Project
Aaron Brower, Ph.D, Principal Investigator, PACE Project

Re:  Drink Specials Update
Date: September 21, 2005
A very disturbing | trend is occuiring in the downtown area with the start of the fall

semester and the arrival of 40,000 students back to our commumty L1censed
estabhshments are offenng deeply d1500u11ted drinks 1nclud1ng free alcohol in an attempt

_ to Ture \young adults to their estabhshments

The type of dnnk spe01a1 in 2005 is also dlffexent ﬁom previous year advertising in that it
spe" ific 'lly taI gets young adult students Dnnk spe01a1 advertlsements lnclude

1o - doubled from the same penodl : tyear Two estabhshments a‘(e offenng free
beer elﬂlCI Wlth a ooupon 01 as a happy hour enticement.

3 -onu: u:lng Iole of momtoxmg dnnk pncmg, PACE staff counted the nutnbel of

' ftequent the a:rea These ads are speelﬁcally taI genng young adults by advernsmg in
then neWspapers and pI omotmg the many opportumtles to save money on alcohol simply
by virtue of their student status.

‘This race to the botto’m has got to stop. It is time to establish standards regarding the
discounting of alcohol that do not unfairly target the young adults of our community.

Ce: Joel Plant, Madison Alcohol Policy Coordinator




