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2nd QUARTER YTD RESULTS 

 Contract revenue Year to Date totaled 
$311,171.  This meets 44.5% of goal for 
2014 

 Room nights to date total 39,180  
representing 37.5% of goal.  

 Pending contracts total $102,154 and 
2,900 room nights.  

 
 

OTHER 2nd QUARTER HIGHLIGHTS 

 Hotel Occupancy for the first half 
remains flat with 2013 averaging 62.1%  

 Average Daily Rate outpaced 2013 with 
ADR up 8.5% averaging $99.71 for the 
first half. 

 GMCVB leadership has continued 
engagement in product development 
discussions: 

 Downtown convention hotel as part 
of the Judge Doyle Square Project 

 Alliant Energy Center visioning 
project 

 
 

 

KEY TAKEAWAYS/EXECUTIVE SUMMARY 
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CONVENTION & 
SPORTS SALES 
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Convention & Conference Contracts*

All Contracts

 $229,653  
74% 

 $81,518  
26% 

MT All Contracted Events 
Breakdown 
2014 YTD 

Convention Sales Sports

MONONA TERRACE CONTRACT REVENUE 
FOR GMCVB & MASC 
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ALL 2014 GMCVB DEFINITE CONTRACTS FOR MONONA 
TERRACE 

New or Non-
Annual Definite Contracts Mtg Date Rm Nts Attend Direct Spend 

Contract 
Revenue 

L&L Exhibition Management 1/7/2016 125 10,000 $643,425 $35,697 

New L&L Exhibition Management 2/10/2016 125 8,000 $705,418 $28,329 

Non-Annual UW Extension 11/10/2015 555 800 $372,712 $30,420 

Mary Kay Inc. 3/9/2016 202 2,000 $303,940 $21,304 

Mary Kay Inc. 3/18/2015 202 2,000 $303,940 $20,290 

Pharmacy Society of Wisconsin 4/13/2015 65 250 $80,320 $9,792 

Symposium on Research in Child 
Language Disorders 

6/3/2015 458 300 $212,940 $6,906 

LeMans Corporation 8/25/2015 1,600 1,000 $837,200 $44,521 

Wisconsin Music Educators 
Association 

10/24/2018 479 5,000 $429,520 $32,394 

9 Definite Contracts 3,811 29,350 $3,889,415 $229,653 
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ALL 2014 MASC DEFINITE CONTRACTS FOR MONONA 
TERRACE 

New or Non-
Annual Definite Contracts Mtg Date Rm Nts Attend 

Direct 
Spend 

Contract 
Rev 

World Triathlon Corporation 9/8/2015 5,950 30,000 $3,359,200 $37,420 

Gymfinity Children’s Activity Center 2/27/2015 150 1,000 $237,235 $14,058 

Madison Festivals Inc. 11/7/2014 1,086 8,000 $723,199 $10,115 

New USA Climbing 1/30/2015 1,236 1,500 $331,935 $19,925 

4 Definite Contracts 9,650 40,500 $4,514,767 $81,518 
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ALL CURRENT GMCVB PENDING CONTRACTS FOR 
MONONA TERRACE 

Pending Contracts 
Meeting 
Start Date 

Room 
Nights Attendance 

Direct 
Spending 

Contract 
Amount 

AIA Wisconsin 5/8/2018 200 2,000 $330,224 $28,104 

Wisconsin School Counselor 
Association 2/20/2018 900 1,100 $537,940 $23,486 

Wisconsin School Counselor 
Association 2/19/2019 900 1,100 $548,620 $24,664 

Wisconsin School Counselor 
Association 2/18/2020 900 1,100 $559,617 $25,900 

4 Pending Contracts 2,900 5,300 $1,976,401 $102,154 
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2014 GMCVB & MASC LEAD PRODUCTION 
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92 
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ALL CONFIRMED EVENTS 
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2012
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Total 41,751 21,486 39,180

Sports 11,931 9,471 17,889

Services 4,350 563 3,760

Sales 25,470 11,452 17,531
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This chart reflects room nights contracted for 
all GMCVB and MASC confirmed events. 
  
The GMCVB has an overall total goal for 
room nights, with each department, which 
includes MASC, also having internal goals.  
 
GMCVB and MASC reports room night sales 
for organization-related sales only.  
 
This report does not reflect room nights for 
groups GMCVB and MASC services. 
 
The MASC is currently working on tracking 
room nights for events for which it provides 
services, such as WIAA. The goal is to 
provide this information in future reports. 

2014 TOTAL CONTRACTED ROOM NIGHTS FOR GMCVB & 
MASC 
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CONVENTION & 
EVENT SERVICES 
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GROUPS SERVICED FOR MONONA TERRACE EVENTS 

Services to groups may include some or all of 
the following:  
 Housing Bureau services and online 

housing 
 Maps 
 Visitors guides 
 Letters of welcome 
 Gifts 
 Pre-promotes 
 Site visits 
 Registration and local information 

assistance 
 Vendor referrals and leads 
 Promotional materials 
 Media assistance 
 Images 
 Logos and videos 
 Day trip and tour recommendations 
 Itinerary assistance 
 Other requests 
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MARKETING & PR 
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PR Value
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Madison Features: 
 Online article on AndrewZimmern.com 
 NerdWallet.com ranked Madison #1 on list of 

“Greenest Cities in America” 
 Media coverage of Madison Craft Beer Week 
 Huffington Post UK featured Madison in a 

travel article 
 GQ Magazine feature article  
 MSN Money website featured Madison in “8 

Affordable Summer Road Trips” 
 AP travel article picked up by local, regional, 

and Canadian newspapers 
 
 
Trade/Convention Related Press: 
 Local TV and newspaper coverage of the 

Wisconsin Association of School Councils 
conference 

 Media coverage of Bacon Festival from local 
and regional newspapers 
 

Madison Features: 
 USA Today’s 10Best ranked Madison #4 on list of 

“Best U.S. Cycling Towns” 
 Adventure Cyclist Magazine feature article included 

Madison biking 
 
Event Related Press:  
 USA Climbing announcement in local media 
 MASC Youth Grant press for new lacrosse 

scoreboard 
 Local and Regional media coverage of USA 

Wrestling  
 Local and Regional media coverage of USA Rugby 
 

PUBLICITY HIGHLIGHTS :  Q1 2014 

GMCVB MASC 
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LOOKING AHEAD 
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INDUSTRY REPRESENTATION WITHIN THE 
STATE OF WISCONSIN: 
 Serve on WI Governor’s Council on Tourism 

 Chair WI Meetings & Convention (M&C) 
Committee 

 Serve on WI Sports Committee   
 
DANE COUNTY REPRESENTATION WITHIN 
THE STATE: 
 Board of Directors, WI Association of 

Convention & Visitors Bureaus (WACVB) 

 WACVB Sports Marketing Committee 

ORGANIZATIONAL LEADERSHIP 
ENGAGEMENT 
 Judge Doyle Square development 

conversations 

 AEC Strategic Design Committee 

 Madison Festivals Board of Directors 
 
 

DESTINATION MANAGEMENT ACTIVITY 2014 Q2 
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KEY SALES ACTIVITIES 

 WSAE in Green Bay, April 8-9 
 IPW FAM Tour, April 11-12 
 MPI-WI in Waukesha, April 17 
 Cvent Group Business Forum, April 23-25 
 Three City Partnership Meeting, April 28-29 
 Circle Wisconsin in Middleton, May 4-6 
 MPI Chicago Area Chapter in Chicago, May 13, 

May 29 & June 16 
 MPI-WI in Madison, May 14-15 
 Sponsored Opening Reception at Monona 

Terrace for MPI-WI / PCMA Greater Midwest on 
May 14 

 PCMA Capital Chapter Leadership Retreat in 
Washington, DC, June 2-3 

 MPI-WI in Minocqua, May 12 

 

KEY MARKETING ACTIVITIES 

 Completed Q1Q2 web updates, including 
seasonal content, imagery and itineraries 

 YTD Unique Visitors=254,000 (up 50% YOY) 
 Redesigned visual/verbal content for four e-

newsletters including a  new Madison Meetings 
Insights newsletter targeting meeting planners 

 Conducted two partner education events: 
Spring into PR and Complete Guide to 
Customer Satisfaction 

 Created Kickstart Your Summer leisure 
campaign that launched in conjunction with 
BratFest 

KEY ORGANIZATION ACTIVITIES 2014 Q2 
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INDUSTRY 
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OCCUPANCY RATE AVERAGE DAILY RATE (ADR) 

MADISON MARKETWIDE HOTEL PERFORMANCE 

Source: Smith Travel Research 
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 Madison, WI Marketwide 
 Madison Downtown /Convention Block 
 Madison Overflow/Citywide  
 Chicago-Downtown, IL 
 Chicago-Suburban, IL  
 Columbus, OH 
 Des Moines, IA  
 Louisville, KY 
 Milwaukee, WI 
 Minneapolis, MN 
 Omaha, NE  
 Portland, OR 
 Providence, RI 

BANDWIDTH CHARTS 
The following bandwidth charts visually 
demonstrate how Madison 
Downtown/Convention Block is performing 
against the convention blocks of other cities 
within our competitive set.  
 
The gray bandwidth shows the span of the 
highest performance to the lowest 
performance and where Madison 
downtown/convention block compares 
within that span. 

STR COMPETITIVE SET – CONVENTION HOTEL BLOCK 
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FUTURE EVENT SALES PACE 

Source: TAP REPORT 
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CITY OF MADISON TOT COLLECTION 
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THANK YOU 
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APPENDIX:  2014 MONONA TERRACE CONFIRMED EVENTS 

2014 Meetings 
Meeting 
Start Date 

Room 
Nights Attendance 

Direct 
Spending 

Contract 
Amount 

L&L Exhibition Management 1/9/14 125 6,200 $368,425 $35,501 

Wisconsin School Counselor 
Association 

2/17/14 1,220 1,200 $1,104,400 $29,956 

National Academic Advising 
Association 

3/5/14 426 300 $163,603 $8,737 

Gymfinity Children's Activity 
Schedule 

3/7/14 160 1,000 $136,960 $13,387 

Mary Kay Inc. 3/19/14 379 2,000 $624,260 $23,628 

The Matrix Center 3/22/14 1,857 2,000 $894,737 $38,235 

Pharmacy Society of Wisconsin 4/9/14 80 250 $100,400 $9,641 

Sonic Foundry 4/27/14 645 250 $251,000 

AIA Wisconsin 5/6/14 215 2,000 $300,300 $27,373 

Meeting Professionals 
International - WI Chapter 

5/13/14 30 100 $13,987 

Wisconsin Assoc for College 
Admission Counseling 

5/17/14 650 500 $455,000 $10,985 

Madison Festivals Inc. 5/23/14 675 4,500 $522,620 $10,115 
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APPENDIX:  2014 MONONA TERRACE CONFIRMED EVENTS 

2014 Meetings 
Meeting 
Start Date Room Nights Attendance 

Direct 
Spending 

Contract 
Amount 

American Physical Society 5/30/14 2,754 1,000 $910,00 $57,549 

Symposium on Research in Child 
Language Disorders 

6/11/14 458 300 $212,940 $6,906 

American Meat Science 
Association 

6/13/14 1,036 550 $453,180 $19,071 

Association of Wisconsin School 
Administrators 

6/17/14 645 600 $546,00 $22,386 

LeMans Corporation 8/18/14 1,559 1,000 $773,500 $43,834 

World Triathlon Corporation 9/2/14 7,421 30,000 $3,405,113 $35,645 

Wisconsin Society for Human 
Resource Management 

10/14/14 940 700 $847,000 $33,358 

PDS 10/20/14 430 750 $401,134 $29,750 

Wisconsin Music Educators 
Association 

10/27/14 700 5,000 $566,020 $32,345 

Wisconsin Housing and 
Economic Dev Authority 

11/5/14 75 600 $100,400 $12,005 
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APPENDIX:  2014 MONONA TERRACE CONFIRMED EVENTS 

2014 Meetings 
Meeting 
Start Date Room Nights Attendance 

Direct 
Spending 

Contract 
Amount 

Madison Festivals Inc. 
11/6/2014 1,086 8,000 $723,199 $10,115 

23 Meetings 23,566 68,800 $13,874,178 $520,522 














