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Fact Sheet
: Madison Black Chamber of Commerce (MBCC)

(Formerly African American Black Business Association)

Background: The Madison Black Chamber of Commerce was established in May 2012 and
evolved from the work and goals of the African American Black Business Association.
Adopting the name of the Madison Black Chamber of Commerce, the organization achieves
instant recognition of its intended purpose to support and promote commerce, specifically black
businesses, as well as its instant affiliation to other local and/or national Chamber of Commerce
organizations. As a result, we are confident that our members will be better served with this . .

name change.

Mission: The Madison Black Chamber of Commerce will empower and engage greater
Madison’s Black community in the region’s economic development by supporting the
establishment and growth of Black businesses and Black leadership through the employment of
Black people and promoting the power and impact of Black commerce.

Vision: The Greater Madison region will recognize, promote, and invest in the economic and
consumer power of the Black population through the presence of a thriving marketplace of
successful Black entrepreneurs, engaged and productive Black business leaders and Black men
and women employed at every level of business and industry.

Black Business Retreat _ .
MBCC recently held a highly successful Black Business weekend Retreat, (May 2012), attended

by over 40 Black businesses where MBCC led by example. We were able to directly affect
commetce within the Black community by collaborating with 19 Black businesses and generate
revenue for those businesses. In addition, we had participation from over 30 businesses in terms
of providing information, service and seminars as part of the Retreat.

Partnerships:

¢ Urban League of Greater Madison
¢ Madison College

e WWBIC

¢ UWSBDC

e Latino Chamber of Commerce

e Wisconsin Black Chamber

» Madison Development Corporation
o  QGreater Madison Chamber of Commerce
¢ Dane County Buy Local

e Summit Credit Union

¢ McFarland Bank

¢ Others




Organization Accomplishments

o Organized and sponsored 2012 Black Business Retreat attended by over 40 business
owners

e Organized and sponsored 2011 Black History Month Membership and Recognition
Reception featuring role-model entrepreneurs who started locally and grew into
international entities

e Organized and sponsored 2008 highly successful two day Business Boot Camp with
nationally known marketing specialist Gerry Foster for 33 Black Businesses

o Sponsored seminars on funding, legal entities, credit scores, marketing and investments

e Surveyed Black businesses to assess general needs and emerging trends

e Provided financial technical assistance grants to Black businesses

e Featured in local media such as the Wisconsin State Journal, Madison Times and
UMOJA Magazine on several occasions for events or other positive coverage

e Purchased tile at Urban League of Greater Madison in support of Building campaign

o Referred loan clients to an approved SBA lender

¢ Scheduled businesses for legal counsel paid for by MBCC




Madison Black Chamber of Commerce (MBCC)

(Formerly African American Black Business Association)

Background: The Madison Black Chamber of Commerce was established in May 2012 and
evolved from the work and goals of the African American Black Business Association.
Adopting the name of the Madison Black Chamber of Commerce, the organization achieves
instant recognition of its intended purpose to support and promote commerce, specifically black
businesses, as well as its instant affiliation to other local and/or national Chamber of Commerce
organizations. As a result, we are confident that our members will be better served with this

name change,

Mission: The Madison Black Chamber of Commerce will empower and engage greater

Madison’s Black community in the region’s economic development by supporting the

~ establishment and growth of Black businesses and Black leadership through the employment of
Black people and promoting the power and impact of Black commerce. ‘ :

Proposal: MBCC is requesting funding of $65,000, ($32,500 for each year in the 2013 - 2014

funding cycle), to support its mission of economic development by providing technical services
to support the establishment and growth of Black businesses.

Program Need:

e Black community represents 7.3% of the Madison population; however, Black owned
businesses represent less than 1% of the 18,693 businesses in Madison.

« MBCC is positioned to provide technical assistance to support the establishment and
growth of Black businesses to raise the percentage of Black owned businesses in
- Madison fiom the 1% level to the 7% level.

o« Increasing the level of commerce within the Black community. provides many additional
benefits, including:

o The positive impact on Black youth and youth in the majority community as they
. witness successful Black owned business and learn they too can have success as
an entrepreneut.

o The recognition that Black businesses are a major partner in fulfilling Madison
and Wisconsin goals to grow businesses and increase jobs which will contribute
to a healthy tax base, infrastructure and human services.




Prosram Goals:

e Serve 20 Black businesses in 2013 and 2014 ,

e Service includes technical assistance in areas typically required for business to operate
successfully S

o Offer 6 information sessions annually in areas typically required for business to operate
successfully ' :

e Update and distribute Black Business Directory annually : .

o Hire Program (Business) Coordinator (.50 FTE) to support mission of the Madison Black
Chamber of Commerce : : .

Experience:

MBCC and the entrepreneur technical assistance program staff, {who are members of the board

of directors, and also black business owners), have a total of over 160 years of business
experience. Information and other resources are available to share with MBCC members. MBCC
members are encouraged to actively request materials and other beneficial information so that
MBCC 's resources represent the most current information to meet the needs and increasing.
demands of a thriving business. MBCC volunteers are qualified to provide not only general
business advice, but are available to provide specific technical advice as well. In addition, each
of these volunteers are seasoned business professionals who are experts in their field and have a
high level of commitment to the MBCC organization / mission, the entrepreneur technical
assistance program, & the economic development of the Black business community, and the
Madison area community at large. MBCC partnered, and will continue to partner with
institutions such as Summit Credit Union, WWBIC, Madison college, UWSBDC and others to
provide financial and other professional educational opportunities i

Service Description:

o Develop website — create exciting, informative, user friendly website for business owners
and educate by example how to navigate social media

o Networking events — where Black businesses get to know and do business with each
other and with majority businesses

s  Workshops, seminars, business retreats — provide business fundamentals in areas required
for business success: Legal services, access to capital, accounting, payroll services,
business plan development, website development, advertising, marketing, mentoring,
industry trends and advancements

o Supplier diversity programs — advocate for local businesses to proactively implement this
and help Black businesses become partners

¢ Leadership development — establish fellowship program where promising Black business
owners will be coached by experts over a one-year period in business analytics; Finance
& capitalization, profit & loss, human resources, business planning, statistical
projections, market analysis, competitive measures, benchmarks, investment
opportunities, industry specific data




¢ Campaign to promote Black businesses — through media & public relations, MBCC will
spotlight Black businesses, the Black consumer & the financial strength they add to the
local economy through vehicles such as: Black business directory, press releases & news
stories, festivals & exhibitions, collaborations with WWBIC, Latino Chamber of
Commerce, Madison Development Corporation, Greater Madison Chamber of
Cominerce, Urban League of Greater Madison, Madison College, Dane County. Buy
I.ocal, UWSBDC, Wisconsin Black Chamber, MBCC Newsletter and Website.

Partnershigs:

o Urban League of Greater Madison

¢ Madison College '

¢ WWBIC

¢ UWSBDC

o Latino Chamber of Commerce

o  Wisconsin Black Chamber

« Madison Development Corporation

‘e Greater Madison Chamber of Commerce
» Dane County Buy Local '
¢ Summit Credit Union

¢ McFarland Bank

¢ Others
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People Business Geography Data

State & County QuickFacts

Madison (city), Wisconsin

People QuickFacts Madison  Wisconsin
Papulation, 2011 estimate NA 5,711,767
Population, 2010 N B 233200 5,686,986
Papulation, percem change, 2000 to 2010 1-2,1% 6.0%
"~ Population, 2000 208,054 5363675
Persons under & years peicent 2010 - 5.8% ' 6.3%
Persons under 18 years, percent. 2010 - ' ' '1-7_5% o 23.6%
Persons 65 years and over, pemenL 2010 - T 9.6.% o 13.7.%.
Female persons, percent, 2010 ) - 50.8% 50.4%
While persons, percent, 2010 @) )  780%  85.2%
Black persons, percent, 2010 (a) 7.3% 6.3%
American Indian and Alaska Native perscns percem. 2010 o '
(a) 0.4% 1.0%
Asian -persons pﬁrcenl 2010(a) - o o o '7_4%” 2.3%
" Nalive Hawaiian and Other Pacific Is!ander pewant. 2010 ' '
(a) Z 0.0%
Persons repomng two or more laces percem 2010 o 3- 1% 1.8%
Persons of Hlspamc or Latho ongm peroent, 2(]10 (b} o 6. B% ) 59%
Whne perscms nat I—{Lspamc percent 2[)10 S 75 7% 7 833%
lemg in same house 1 year& aver, 2006- 2010 71.5% 85.3%
N Fnre:gn bom persuns percent, 2006-2010 7 710_2% 4.6%
Language otherthan Eng.lsh spoken athome pct age 5+ T .
2006-2010 14.8% 8.4%
- Higﬁrschoérl Qmﬂ&étég,rber;:’éﬁtdf p'\er-éon-s B'gé 25+ 2006 o S 7
2010 94.1% 89.4%
Bachelor's dagree or hlgher pct of persons age 25+ 2006- ' '
2010 R o L o bhaam 258%
Mean travel time to work (minutes), workers age 16+, 2006
-2010 18.7 213
- Housmg umts 20i0 T 103843' 2,52-4,355
Homeownershiprale, 20062010 5oy 69.5%
Housing units in mum unit. struclutes peroem, 2006-2010 50.1% '25‘5%
Median value of ovmer- occup'ed housmg unns 2006 2()10 5220 200' ; s|sg_b[)b
Households, 20062010 98216 2274811
Persons per household, 2006-2010 7 222 ' 24:417
Per capita money income in past 12 months (2010 dollars) .
2008-2010 $29,782 $26,624
Median household income 20062010 52550  $51,598
Persons bélovx-pdvél‘iy }eﬁe-l,' perce'nlebGS-ZUid 7 7 1?_9% ”.,6%
Business QuickFacts Madison Wisconsin
Total number of firms, 2007 18,693 433,797
Black-owned firms, percent, 2007 ' i 3.6% 26%
American Indian- and Alaska Native-owned firms, percent, ‘
2007 o 0.2% 0.6%
Asian~0\ ned fnﬂs percent 2007 2.9% 1.6%
Nalive Hawaiian and Other Pacilic Islander-owned frrns N o '
percent, 2007 F S
Hlspanlc owned ﬁm'ls percenl, 20[)? . 1.7% 1.3%
‘Wamen- c-.-med ﬁrms percenl 2007 ’ ) ' - 29_1% ) 259%

‘Merchent wholesaler sales 200? ($1UDD}

) 2,418,297 163,663,195
2,321,341 59,996,244
4,103,644 72,283,321

Manufacturers shlpments 2007 (51000)

Retall sales, 2007 (51000)

Retail sales percapita, 2000 - $17,937  $12,904
Accommedation and food services Sales, 2007 (smooj 7 595;323 9,247,311
Geography QuickFacts Madison Wisconsin

Land area in square miles, 2010 76.79 54,157.80

http://quickfacts.census.gov/qfd/states/55/5548000.html
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Parsons per square mile, 2010 - 30370 1050
FIPS Cods R o 48000 55
comes T

(n)} Includa s persons reporing aoly ons race.
(b} Hispanlcs may be of any fce, 50 @50 are inchided in applicable race ot

D Suppressed to avdd dsciosure of confidential Infarmation

F: Fewer than 100 tms

FN: Footnote on this itesn fer this arealn place of ddta

HA:Nct avaiable

5: Supprassed; does nol meet pubcation standards

X:Nol applicable

Z:Value grealer than zero bid less than half unit of measura shown

Source LS. Census Bureaw: State and County ChétkFacts. Data desived kom Population Eslimates, American Communiy Survey,
55 Craners, Buldng Pemnis,

Census of Population and Housing, Coundy Business Patterns, Economic Censts, Sunvey of Busine
Consolidated Federal Funds Repart, Cenaus of Gavernments
Last Revised: Wednasday, 08-Jur-2012 17:26:26 EOT

http://quickfacts. census.gov/qfd/states/55/5548000.html.
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Stale & County QuickFacls

Dane County, Wisconsin

Dane

People QuickFacts County  Wisconsin
Population, 2011 estimate 495,959 5.711.767
Population, 2010 (April 1) estimates base ' 485,073 5,686,986
Papulation, percentchange Apm‘l 20‘:010 Juty1 2011 1.6% 0.4%
Population, 2010 488,073 5,686,986
‘Persons under 5 years. percent, 2011 ) o 61% 6.2%
Persons under 18 years, percent,' 2041 ) 21.3% 23.2%
Persons 65 years and m‘rer; péfcérif, 2011 ’ ) 1b_5% . 13.9%
Female persons, percent, 2011 - ' o 50.5%  50.3%
White persons, percent, 2011 (a) 86.8% 88.4%
Black persons, percent, 2011 (a) 5.3% ' 6.5%
American Indian and Alaska Nalive bérsoné, beréenL-Z-DH o o
(a) 0.5% 1.1%
Asian perscns percent. 2011 (a) o 5.0% 2,4%
Native Hawalian and Other Pacific islander persons T )

percent, 2011 (a) Z Z
Persnns repomng two or mcre races percenl 2011 o o 23%J o 1.6%
Persons of Hlspamc or Lahno Ongm psrcem 2011 (b) o ﬁ_1%-7 ' 6_'1%
White persons not HJSpﬂI'IIC percent 2011 ) ) . __81.5%_ - 83.1%
Living in same house 1 year & over, 2006—2010 79.4% 85.3%
Forelgn bem persons, percent, 2006-2010 h o 7. 4%. 46%
Language other than English spaken at home, pctagé b+, o - '
2005-2010 , 1% 8.4%

High scheol ér‘éduateé. pé{cem of peisdns age 25+, 2006-
2010 94.3% 89.4%

Bachelor's degree or higher, pet of persons age 25+, 2006-

2010 45.4% 258%
Velerans, 200620107 sa84 440265
Mean travel time to work (rnmutes) ‘workers age 16+ 2008 o
2010 - o o w2 A3
Housing units, 2010 216,022 2,624, 358
' Hori'leownership rate, 2006-2010 I I 621% ' 69.5%
Housing units in mlﬂtl unlt struc%ures percent, 20062010 383%  25.5%
" Median value of owner- oocupled houé.in)gfﬁmis 2006 2010 $230.800  $169,000
Households, 20062010 195383 2274611
Persons per hnusehold 2006 2010 i T 2.36 - 24
Per capita monay income in past12 months (2010 doIFars) -
2006-2010 $32,392 525 624
Median household incame 20062010 560519 $51.598
" Persons below pavéﬁy level, pe-rcént',VQODﬁ--:ZDiU o o 11.6% 11.6%
it e e s e
Business QuickFacts County Wisconsin
Private nonfarm establishments, 2009 13,265  140,861"
Private nonfarm employment, 2009 S 247333 72,7355 879"
Private nonfarm ernp'oyment, percent change 2000 2009 9 1,74'¢;,'° 2 4="
Nonempioyer establishments, 2009 30,842 310,178
Total number of firms, 2007 41,464 433,797
Black-owned firms, percent, 2007 7 . .255/; - 26%
American Indian- and Alaska Naﬁvé—owned ﬁrrﬁs, parcent,
2007 0.3% 0.6%
Asian-ovmed firms, percenl 2007 ) 1.9% 1.6%
Native Hawaiian and Otner Pacific Islander-owned ﬁtms ) '
percent, 2007 F S
H\spanic-o-.l.'ned'flrrns,})ercent, 2007 o T 71_17%- 1.3%
Women-owned fims, percé:il, 2007 o o 2?‘5% 7 ’2-5.9%
Manufacturers shipments, 2007 ($1000) 6,968,111 163,563,195

htip://quickfacts.census.gov/qfd/states/55/55025 . html 7/9/2012




LAAHC VOULY WJLLAE Qb HIULH LT LA W TIHIDUD I oau 1aznv Lo VL o

Merchant wholesaler sales, 2007 ($1000) 6,042,566 59,995,244
Rt saies, 3007 (31000) it A P 7132444 72283321
Retall sates pérldabil'a. 007 T T T 514;975 31'2;504
Accommadation and fODd’S‘GMCS.S;i‘ﬂ%,V 206?_(510{)0) o ‘91“ 701 ' 9',24"}1':'311
Buildihgg'jé'rrﬁiis,”iéi'f e e e MR 1,3’7711 L 9939
Federalspendng 2010 . T 75 407,937 54,866,078°
AR vt AT . e ME.
Geography QuickFacts County  Wiseonsin
Land area in square miles, 2010 1,197.24  54,457.80
Parsons persquare mile, 2010 T yry T 100
RIS Cods T e 55
‘Metropolian of Micropolftan Statistical Aea Madison,
W Metro
[ frea

1; Inclsdes data not distrinded by county.

(3} Inckudes persens reparing only one rece.
(b} Hispanics may be of any race, 5o also are included in applicable meoe calegoties.

D: Suppressed to avoid dsclosure of confidantial infommation

£: Fewer than 100 frme

FM: Footnote on this item for ihfs area in place of data

NA- Not ervalable

8: Suppressed; does not meet pubkeation Handards

X: Net appicable

Z:Velue grealer than zerg but f25s than hall un? of measure shown

Seuree 1.5, Census Bursaw: State and County GuickFadts. Data derived fom Poplation Estimatas, American Communiy Suivey,
Census of Populaion and Housng, State and Counky Housing Ui Estmates, County Busness Pattems, Ronemployer Ralistics,
Economic Census, Survey of Business Cwners, Buldng Permils, Consolidated Federa Funds Report

Last Revised: Thursday, O7-Jun-2012 13;42:34 EOT

http://quickfacts. census.gov/gfd/states/55/55025 him! - 7/9/2012




New BlaCk
Chamber
holds

Business
Retreat|

2nd annual Boot Camp

AABBA or African American Black
Business Association is now MBCC of
Madison Black Chamber of Commetce.

While the new initials don’t quite have
the ting of ah-baa, the new name draws on
the familiarity of the chamber of
commerce name and gives the Black
Business Association a stronger identity.
Organizations such as the Madison
Chamber of Commerce and the
Milwaukee Black Chamber of Commerce
are instantly recognizable. This makes it
easiet to remembet the name, Madison
Black Chamber of Commerce.

The mission of the Black Chamber
remains the same and is embedded in its:
slogan  Making  Smari  Black  Businesses
Swmarter.

The name change was announced and
christened at the organization’s 2™ annual

12 UMOJA-Gateway to the culture

Weekend Business Retreat, informally
called the Business Boot Camp, held on
April 28-30 at the Grand Magnunson Hotel,
This three day Camp was chock-full of
workshops, motivational speakers,
networking and good food. Up to 40
people participated in the various
wotkshops held duting the Retreat
Weekend,

The Madison Black Chamber is proud
that all expenses related to the Retreat went
to small, locally-owned businesses. The
caterted food was provided by Black
businesses, namely Melly Mells, JD’s
Steak, Teddy Wedgers, Mo’ BettaButter
Cookies  and desserts by Valice Gross.
“This is in keeping with our key mission of
supporting Black businesses,” said
Chamber President Joseph Roy. He
tecalled that one entreprencur, LaTisha
MecDufty, brought her coolies as a doot
Pptize on Friday night. “She went home and

baked sevetal dozen more the next day.
Every single cookie was sold at the
Business Retreat over the next two days.
Opverall, the Chambet bought goods and

services from 16 Black businesses. “We
consciously spent money with 19 local
businesses all total,” continues Chamber
President Roy, “because we believe that

suppotting the local economy is the right
thing to do.”

One event which drew a lot of interest
was the Panel of Expertise with veteran
Black business owners.  Patticipating
were Ray Allen, Publisher, Madison
Times; Wayne Hylet; Hyleco Financial
Setvices; Ray Smith, Hiting & Staff
Setviced; LaTanya Webb, Divine
Transformations Salon; Jeff Patterson, P
Hair Designs and Larty Sain, State Farm
Insutance agent. Combined, this panel
represented over 100 years in business
experience.

Continued on page14
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Entrepreneur presentations

The Red Zone

The field constricts to 1,300 squate yua‘rds
Conditions are mote violent and volatile
Everything happens faster

Cost of mistakes are high

A premium is placed on execution

f values surfaces : 5 :
IC)OHmCt ” ade in the Red Zone Gina Currie, Cure Rx, Personal fitness coach
ecisions Iy

Camille Carter, Met Life Insurance

_ Nourish

Your Mind series

Charles Latimer, Silent Options Investigations
Gordon Wilson, Small Byte Computer Tech
Genia Stevens, Consultant in marketing and
social media

determine one’s charactet

Above: Keynote speaker and spotts pro Spencer Tillman from Dallas, Texas buugbt ay
wealth of inspiration to entreprenurial thinking at the Business Retteat, FHe is shown
speaking in front of the Red Zone Facts screen as he talks about the similarities between
making decisions ia critical times in yout life and the red zone on the football |

the culture




	MMBC docs
	MMBC additional docs F

