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City of Madison Comprehensive Plan Update 
 

Community Outreach Roundtable – November 17, 2016 

Boards, Committees, Commissions 
December-January, 2016 

#imaginemadison 



PROJECT BACKGROUND 
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What is the Comprehensive Plan? 

• 20-year vision, 10-year focus 
• Guides decision-making & investment  
• Central organizing plan for other City plans 
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demographics Why is the Comp. Plan important? 

+70,000  
new residents by 2040 

+40,000  
new households by 2040 

Source: 1. Low Estimates from Wisconsin DOA Demographic Services Lab Population Projections. High Estimates based on 5-year 
growth trend according to U.S. Census Bureau; Middle Estimate based on average of 5-, 15-, and 25-year growth rates from U.S. 
Census and Wisconsin DOA and Wisconsin DOA Projections through 2040. Sources: Decennial U.S. Census; U.S. Census Bureau Annual 
Population Estimates; U.S. Census Bureau ACS 1-Year Table DP05; Wisconsin DOA Annual Population Estimates; Wisconsin DOA 
Demographic Services Lab Population Projections; City of Madison Planning Division 



demographics 

         

        
 

Why is the Comp. Plan important? 
Madison is getting younger and more diverse 

Sources 
2. 2000 Census; ACS 2015 1-Year 
3. ACS 2006; ACS 2014 1-Year 
4. ACS 2006; ACS 2014 1-Year; ACS 2014 1-Year 



Public Engagement 
ImagineMadisonWI.com Resident Panels Social Media 

Promotional Video Interview Videos 



Kickoff Meetings 

“Clickers” for live polling 



Next Steps 

Strategies 

Priorities 

Issues & Goals 

Review & Adoption 



PHASE 1:  
ISSUES & DRAFT GOALS 
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Plans Studied & Synthesized 



Draft Goals 

HOUSING 
1. Have a full range of quality and affordable housing opportunities throughout the City. 
 
TRANSPORTATION 
2. Have a safe and efficient regional transportation system that offers a variety of choices among 
transportation modes. 
3. Make land use and transportation decisions in a mutually supportive manner to provide access 
for all. 
 
LAND USE 
4. Be comprised of compact, interconnected, neighborhoods anchored by a network of mixed-use 
activity 
centers. 
5. Be the center of our region, with Downtown serving as our primary activity hub. 
6. Have a unique character and strong sense of place in its neighborhoods and the city as a 
whole. 
 
ECONOMIC DEVELOPMENT 
7. Have a growing, diversified economy that offers opportunity for all. 
 

Madison will . . . 



Draft Goals 

CULTURAL AND HISTORICAL RESOURCES 
8. Value our cultural and historical assets. 
 
PARKS, OPEN SPACE, AND RECREATION 
9. Have a parks and open space system that preserves natural areas while offering recreational 
opportunities and gathering places. 
 
NATURAL RESOURCES 
10. Be a steward of our land, air, and water resources and interconnected ecological systems. 
 
AGRICULTURAL RESOURCES 
11. Support the region’s agricultural prominence with a strong food economy and access to 
healthful 
foods. 
 
UTILITIES & COMMUNITY FACILITIES 
12. Have efficient and reliable public utilities, facilities, and services that support all residents. 
 
INTERGOVERNMENTAL/REGIONAL COOPERATION 
13. Collaborate with other units of government to improve efficiency and achieve shared goals. 

Madison will . . . 



WHAT’S NEXT? 



Online Engagement 

www.imaginemadisonwi.com 

http://imaginemadisonwi.com/


Next Steps 

Strategies 

Priorities 

Issues & Goals 

Review & Adoption 



@ImagineMadison 

@ImagineMsnWI 

imaginemadison@cityofmadison.com 

Brian Grady 
(608) 261-9980   

Kirstie Laatsch 
(608) 243-0470   

Colin Punt 
(608) 243-0455 

Contact Us 

www.ImagineMadisonWI.com 
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